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TODAY

BUSINESS SEGMENTS

Our Energy segment provides joint integrity maintenance, repair and leak sealing products and 
services for global oil & gas and power generation customers. We also provide highly  
engineered umbilical, rope, slings and cable solutions for energy and other diverse markets.

Products: torque wrenches, tensioners, pumps, machining equipment, emergency pipeline 
connectors, electro-mechanical cables and umbilicals, synthetic rope as well as product rental 
and technical services

Primary End Markets: oil & gas, power generation, wind, nuclear, marine, medical, defense, aerospace 

Brands: Biach, Cortland, D.L. Ricci, Hydratight, Morgrip, Puget Sound Rope, Selantic

Our Electrical segment provides branded electrical tools and consumables for the professional 
and retail / Do-It-Yourself (DIY) channels, harsh environment electrical products, transformers 
for low voltage applications and utility switching equipment. 

Products: electrical tools and consumables, wire management products, harsh environment 
power cords and connections, low voltage transformers, utility switches 

Primary End Markets: retail/DIY, electrical wholesale distributors, medical, power generation, 
production automation, marine, utilities, other industrial

Brands: Acme Electric, BEP, Del City, Gardner Bender, Kopp, Marinco, Turner Electric

Our Engineered Solutions segment serves OEMs with highly engineered position and motion 
control systems, severe duty air flow solutions, flexible shafts and harsh environment electronic 
controls and instrumentation.

Products: hydraulic position and motion control systems, engine and turbocharger air 
flow systems, severe duty instrumentation and electronic controls, flexible shafts, steel cable & 
assemblies, latches 

Primary End Markets: vehicle OEMs (truck, auto, off-highway equipment, agriculture, RV, military), 
engine and turbocharger OEMs, medical, security, aerospace, lawn & garden, nuclear

Brands: Elliott, Gits Manufacturing, Maxima, Nielsen Sessions, Power-Packer, Power Gear,  , 
Stewart Warner

Our Industrial segment is the global leader in high force hydraulic tools and equipment  
for diverse industrial applications.  We serve a vast array of end markets where our products 
are used to increase productivity and make work safer and easier to perform.

Products: hydraulic pumps, cylinders, valves, torque wrenches and other attachments sold 
individually or combined into an integrated system

Primary End Markets: industrial MRO, infrastructure, production automation, power generation, 
oil & gas, aerospace, rail, construction, shipbuilding, mining, other industrial

Brands:   Enerpac, Milwaukee Cylinder, Precision SureLock, Simplex, TTF

Energy

Electrical

Engineered Solutions
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PEOPLE ,   FACILITIES,   EVENTSACTUANT TODAY

Actuant’s  Global  Family
Each of our 6,000 employees across the 

globe has played an important part in the 

first 100 years of this enterprise, and in the 

past 10 years as part of Actuant. We look 

forward to leaving a lasting legacy as other 

employees have done before us.
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The Drive to Lead
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create fl ow in all your business processes  listen to the customer  involve all employees  go to the workplace and 

see for yourself  standardize all processes and tasks  stop processes immediately if standards are not kept  make 

decisions after thorough investigation and consideration of all possible alternatives; implement rapidly  mentor, 

challenge and facilitate  create conditions in which employees can continuously come up with improvements  

principlesGUIDING

Create fl ow in all your business processes.  Flow is at the heart of our continuous improvement 
process.  Mobilize all resources within your span of control to make your processes fl ow.  An important 
part of creating fl ow is leveling your workload.  Remove obstacles and shorten lead time by eliminating 
waste (non-value added activities).  This leads to the best quality, the best cost and the best delivery time 
for the customer.  Recognize that there is an up and downstream to your fl ow, which also includes your 
supply chain.

Listen to the customer.  Internally or externally, everyone has a customer.  Focus on the needs of your 
customer and communicate your needs as a customer.

Involve all employees.  Let employees tell what they need from you to do a better job.  Show respect by 
involving all employees in the continuous improvement process.

Go to the workplace and see for yourself.  Be in touch with the core processes.  Know what is going 
on.  Go to the Gemba (actual workplace) frequently.

Standardize all processes and tasks.  A standard is the documented way of doing the work. Without 
standards, every improvement is another variation, which can be used at will.  Use visuals to control 
processes.  Defi ne a clear escalation process for when a standard fails or is not maintained.

Stop processes immediately if standards are not kept.  Create an environment where problems 
surface.  Stop the process and start the escalation process.  Make issues visible.  Give urgency to 
problems.  Solve them by eliminating the root cause.  Don’t create workarounds.  Get quality right the 
fi rst time.

Make decisions after thorough investigation and consideration of all possible alternatives. 
Implement rapidly.  Work on consensus and base the decision on facts.  Challenge ideas and take time 
to decide together without sacrifi cing the sense of urgency needed to make timely improvements. Once 
decided, implement rapidly.

Mentor, challenge and facilitate.  Mentor your people by the guiding principles. Make sure they use 
them in all processes.  Challenge their ideas and facilitate improvements.  Do not dictate.

Create conditions in which employees can continuously come up with improvements.  Become 
a “Learning Organization”. Exhibit passion for LEAD.  Create an open culture.  Allow for time to review 
processes and to come up with improvements.  Make generating ideas part of your processes.  Organize 
immediate follow-up and recognition.  Make improvements the new standard. The journey never ends.FA
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 Continuous Improvement
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